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Kapolei Magazine is cel-
ebrating its 15th
anniversary. When this
magazine was first
published, we had 
just begun developing
the City of Kapolei.
Safeway Stores had
just opened as our first
tenant at the Kapolei

Shopping Center and construction was still
under way for Kapolei’s first office building,
the Campbell building. At the time, Campbell
Estate invested more than $200 million in
infrastructure and for a while the roads
appeared to lead to nowhere.  Times have cer-
tainly changed as the entire Kapolei Region has
now become home to 800 businesses account-
ing for 27,000 jobs, a 60 percent increase in
jobs since 1990.   

Kapolei Property Development, an affiliate of
the James Campbell Company, continues
Campbell Estate’s legacy and commitment to
the City of Kapolei with plans to invest anoth-
er $172 million in the next five years on roads
and other infrastructure to ease traffic conges-
tion and pave the way for even more jobs to
further realize Kapolei's potential.

In this issue, as in our previous issues, we have
attempted to tell the story of this evolving city,
which embodies the hopes and aspirations of
so many people who have made Kapolei their
home—the place where they live and work.
The city is a work in progress, and we will be
there every step of the way, telling its story and
nurturing its growth.

ALOHA,

Brad Myers
President
Kapolei Property Development
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Kapolei is a city with a public purpose—serving a
vital role in government’s plan to manage Oahu’s
future growth in a way that is sustainable and pro-

tects the island’s unique environment.  In the 1970s, 
government gave the plan official status by designating
Kapolei as Oahu’s secondary urban center. With that act,
government adopted the policy to direct the island’s
future growth to Kapolei as a way of changing Oahu’s
development pattern and reversing the flow of traffic.
This policy prevents urban sprawl and preserves open
space and rural land elsewhere on Oahu.

In 1990, with a comprehensive master plan in hand, the
Estate of James Campbell broke ground on the City of
Kapolei and the city was born.  Today, there are 19 proj-
ects in planning or under construction within Kapolei’s
urban core.  These projects and many others still in the
discussion stage, account for much of the remaining land
available in the City of Kapolei.

The Kapolei region is now home to 800 businesses, accounting for 27,000 jobs.   
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STATE’S FASTEST GROWING JOB CENTER

Number of Jobs in Kapolei 2007-2025

Source: Decision Analysts Hawaii, Inc.
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27,000

46,000

65,000

38,000
NEW JOBS

A City with a

PUBLIC PURPOSE



KAPOLEI DEMOGRAPHICS

Median Age:    31.2
Education:
  High School  27.8%
  Some College  24.7%
  Associate Degree  9.7%
  Bachelor’s Degree 16.8%
  Graduate Degree  4.9%

Source: City and County of Honolulu, 
Dept. of Planning & Permitting

Source: Decision Analysts Hawaii, Inc.

11,722

25,660

41,280

56,710

HOUSING GROWTH

1990

2005

2015

2025

Source: Omnitrak

WORKING IN KAPOLEI

Source: City and County of Honolulu, 
Dept. of Planning & Permitting

KAPOLEI

OAHU 55%

70%

HOME OWNERSHIP RATE (2000) MEDIAN HOUSEHOLD INCOME (2000)

$60,811

$52,280HONOLULU

KAPOLEI REGION

Source: Decision Analysts Hawaii, Inc.

POPULATION GROWTH 1990-2025

Sources: City and County of Honolulu, 
Dept. of Planning & Permitting and 
Decision Analysts Hawaii, Inc.
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2015
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84,150

129,200

173,170

68,718

1990

2000

Source: Omnitrak

WORKING IN KAPOLEI 

67% of Kapolei residents who 
 don’t work in Kapolei 
 want to work in Kapolei

20% of Kapolei residents work 
 in the Kapolei region.

Source: Decision Analysts Hawaii, Inc.

KAPOLEI TOMORROW VS. HONOLULU TODAY

COMMERCIAL SPACE

8.4 MILLION SQ. FT.

7.1 MILLION SQ. FT.

HONOLULU 2007

KAPOLEI REGION 20251 Job in 
Kapolei

1 car off the freeway

“As Kapolei grows, our focus will be
on completing the Kapolei Master
Plan to create a major job center,”
said Brad Myers, president of Kapolei
Property Development, affiliate of
the James Campbell Company, and
the driving force behind the develop-
ment of Kapolei.  “We are moving
forward on three key projects that
will be essential to the effort of
building Kapolei:  Kapolei

Harborside, Kapolei West and
Makaiwa Hills.  Each project 
contributes to a truly successful
city—a place where people can 
live and work.”

“Kapolei’s growth has been nothing
short of phenomenal,” said 
Shad Kane, chairman of the
Makakilo/Kapolei/Honokai Hale
Neighborhood Board. “I can 

remember when all we could see
from Makakilo was just sugarcane
and when we had to drive miles
away to get to the nearest restaurant
in Waipahu.  Now we have a large
variety of restaurants and services
closer to home and more residents
now have the opportunity to work
closer to where they live.”

K A P O L E I  F A C T S
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F resh out of school at Hawaii
Pacific University and newly
married, Todd Hedrick and 

his wife Debbie settled down in
Makakilo and eventually in the
Villages of Kapolei to start and 
raise a family. 

Hedrick and his family have lived 
in Kapolei for 15 years. In the early
years, he could not have known 
that he would one day be deeply
involved in projects that are helping
to change the retail scene in the City
of Kapolei.

“My company, The MacNaughton
Group, first came to Kapolei under
the Starbucks/Jamba Juice umbrella,
which we opened in the Halekuai
Center,” said Hedrick, who is the
company’s director of leasing and
property management. “They did so
well that we acquired a small piece
of property in front of Home Depot
and built Kapolei Parkway Shops 
in order to introduce a second
Starbucks and Jamba Juice. The 
project has several successful locally
owned businesses like Plantation
Home Décor, Taco Del Mar and
Kazoku Sushi that give it a distinct
local flavor.”

This local flavor will be a part of the
tenant mix in the company’s next
Kapolei project, as well. “With the
growth of Kapolei and the success of
our other projects, the company
purchased 50 acres across from The
Honolulu Advertiser facility, and
we’re planning to break ground on
Kapolei Commons this year,” 
continued Hedrick. “We have had a
tremendous amount of interest from
local retailers, and our plan is to

provide a unique blend of national
and local tenants at the center.”

Hedrick is excited to be a part of
Kapolei’s growth. “It’s great to see 
all the investments from the private
and public sectors,” he said. 
“I salute the vision of the Campbell
Company and the commitment they
made to the City of Kapolei. The
economy didn’t always cooperate
with them but they stayed true to
their vision of a second city. We are
now seeing the fruits of their hard
work and commitment. Kapolei is a
place the state can be proud of.”

Hedrick is also committed to the
future of Kapolei in other ways. 
He is an officer of the West Oahu
Economic Development Association
and a director on the board of the
City of Kapolei Community
Association. 

Revving Up 
the Retail Scene

profile: Todd Hedrick
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We’ve created a beach community...
W H E R E  T H E  B E AC H  I S  J U ST  T H E  B E G I N N I NG .

mile of creamy white sand beach | Diamond Head glistening in the distance

an invigorating morning ocean dip | enticing waterfront walking trails and fitness center

power naps under shady, cool cabanas | lattes at the Beach House Café

resort style community with a small town feeling

indulge yourself in the serenity of the Island Club.

A

3 AND 4 BEDROOM
RENTAL HOMES

3 BEDROOM VACATION
RENTAL HOMES

Call to schedule your personal tour | Please bring photo I.D. to tour.

808.441.9999 | 5105 Iroquois Avenue | Ewa Beach, HI 96706 | www.islandclubhawaii.com | 



“COMMITMENT AND
PARTNERSHIPS”

Brad Myers
President, Kapolei Property Development

“Kapolei presents a rare opportunity to
watch a city being built from the ground
up.  Unlike a shopping center or a resi-
dential subdivision, a city entails balanc-
ing many uses – office, retail, resort, res-
idential, industrial, recreational and oth-
ers – in a way that promotes healthy
economic development, creates livable
communities and protects open space
and the natural environment.

I believe we have been true to this vision
and have proven our commitment to see-
ing it through.  Building a city requires
massive amounts of capital. We are for-
tunate that many others share the vision
and are investing in the future of this
city.  To date, more than $1 billion has
been invested in the city’s commercial
core alone.  It also takes public-private
partnerships, which play a significant
role in building the critical mass neces-
sary for Kapolei’s success. We are grate-
ful to our city, state and federal govern-
ment officials for their support and com-
mitment to Kapolei.

The City of Kapolei is unfolding pretty
much according to plan. Businesses are
thriving and residents are enjoying a bet-
ter quality of life by finding jobs closer to
home. This is key to Kapolei’s success.”

“A THOUGHTFUL PLAN”

Francis Oda
Chairman & CEO, 
Group 70 International

“The City of Kapolei began with a 
well-thought-out master plan, developed
and refined over many years in a rigor-
ous process using the best urban devel-
opment principles, and incorporating 
the ideas and concerns of members of
the community.

The plan envisions its residents living,
working and playing in a garden city
with the full spectrum of urban ameni-
ties and opportunities. It also exemplifies
smart growth principles in the way it
lays out the city. And it gives residents
more choices in where they live, where
they work, how they get around, and
how they interact with one another.
Kapolei also has the distinction of an
architectural style that reflects our rich
multi-cultural traditions.

Given the many people, institutions,
length of time and great investment
required to create a city, it is something
of a miracle when a city emerges
reflecting a consistent shared vision.
That miracle is the City of Kapolei. It
is emerging before our very eyes, and
the best is yet to come.”

Kapolei, HAWAII12
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“A PUBLIC PURPOSE”

Mayor Mufi Hannemann
City & County of Honolulu

“I’m committed to doing my part to sup-
port and encourage job growth in the
City of Kapolei. I think it’s important to
people’s quality of life to be able to work
where they live. To move this mission
forward, the City has stepped up to the
plate to improve infrastructure like roads
and a mass transit system, and to bring
essential government services like police,
fire and all the city services you now
find at Kapolei Hale, including our
Satellite City Hall.

Kapolei, in my opinion, has all the
makings of a great city, and it’s going to
take the full collaboration of both the
public and private sectors to make it
happen.  This means we have to focus
on what’s important – attracting more
businesses that will create more and bet-
ter jobs for our people. The vision has
always been that Kapolei is the place
where people come to live, work and
play. I will continue to do my part to
help make that happen.”

“ROOM FOR GROWTH”

Duncan MacNaughton
Chairman, The MacNaughton Group 

“A great retail experience can help make
a community special. These days, shop-
ping is more than filling a consumption
need – it’s a family experience, an enter-
tainment experience and, at times, just a
leisure experience. Nationally, the shop-
ping center industry is seeing the recre-
ation of the classic “Main Street” shop-
ping experience with tree-lined side-
walks, shops and cafés.

We believe the projected growth of hous-
ing and businesses in the City of Kapolei
and Ko Olina makes this the perfect
place for just such an experience. That’s
why we’re building Kapolei Commons.
The ongoing growth in the area has been
a key factor in attracting great retailers
such as Target and many others. We’re
continuing to move forward with our
partners at Kobayashi Group to start
construction by the end of 2007. We
believe Kapolei Commons will have great
appeal for the community, and will add
real value to Kapolei.”    

“A COMMUNITY VOICE”

Shad Kane
Chairman, Makakilo/Kapolei/Honokai Hale 
Neighborhood Board

“Building a city like Kapolei takes real
teamwork, and a sincere willingness on
the part of businesses and government
to listen and work with the community. 

Kapolei is fast becoming a place where
people can build a good life for them-
selves and their families, thanks to the
many businesses that are bringing new
opportunities for jobs, and the wonder-
ful services and amenities that add to
our quality of life. 

I’m especially happy that there is
great respect and care for our
Hawaiian culture and for the envi-
ronment. Kapolei is truly a place we
can be proud to call our home.”

WHAT DOES IT TAKE TO BUILD A CITY?
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“PUBLIC SERVICES 
FOR THE PEOPLE”

Chief Justice 
Ronald Moon
Judiciary

“Nothing symbolizes justice and the
promise of equal access to the law for
our citizens more than a courthouse
building. The vision of a court complex
in Kapolei was driven by the widely held
belief that the City of Kapolei was des-
tined to be the next major urban center
on Oahu. Importantly, a significant
majority of family court and other users
of the new Kapolei courthouse will find
it more convenient than using the cur-
rent Honolulu facilities. 

Planning for the Kapolei Court Complex
has been a challenging and equally
rewarding experience.  It has taken
leadership, teamwork, skillful communi-
cation, determined commitment, and
hard work by many to achieve a success-
ful outcome.  I’m indeed looking for-
ward to 2010 when court services will be
available to all of the communities in
West Oahu."

“A FOCUS ON YOUTH
AND THE FUTURE”

Maeda Timson
President, Seagull Schools Board 
of Directors

“When we build a city, we are build-
ing a legacy. We are not building the
city for us or for the present. We are
building it for the children and the
future.  It is a future that our children
will inherit and, they in turn will add
to this city for future generations.

Kapolei’s growth means opportunities
for our young people to work where
they live. Kapolei has tremendous
promise and opportunity for today’s
young people, thanks to business, gov-
ernment and the community coming
together to work for a common goal –
a city where future generations can fol-
low their dreams and build fulfilling
lives for themselves and their families.”

“EDUCATION 
SECOND TO NONE”

Gene Awakuni
Chancellor, University of Hawaii West Oahu

“University campuses can and do have
significant impacts on their surrounding
communities and cities. UH West Oahu
will be no different. 

Our mission as an educational institu-
tion is to provide residents of West Oahu
with greater access to higher education
for both personal and career goals. In
that regard, the university will be key in
helping to fill the state’s workforce needs.
But in the broader context, the university
will have an enormous economic impact
on the region by generating new business
opportunities and creating hundreds of
new jobs for Kapolei residents.

Within the first few years of opening our
doors, UH West Oahu will contribute
millions in direct expenditures.”

WHAT DOES IT TAKE TO BUILD A CITY?



Getting your morning paper
may be as routine as pour-
ing that first steaming cup

of coffee, but it’s anything but rou-
tine for Jim Paule, assistant packag-
ing and assembly manager at The
Honolulu Advertiser printing and
distribution plant in Kapolei. He’s
the man that helps orchestrate the
day-to-day operations of the insert-
ing department, and oversees and
directs the 100-plus crew that
works 24/7 to make sure you get
all the right sections, ads and 
supplements in your daily paper. 

“Putting out a newspaper has been
called ‘the daily miracle,’” he said.
“That’s really the perfect name for
it. A newspaper has a shelf life
that’s even shorter than produce,
so we have to make sure it gets out
on time, every day.”

At the Advertiser’s Kapolei facility,
it takes nearly 240 people, includ-
ing Paule’s crew, to get the job
done. About 100 of these folks live
in Leeward Oahu.

Paule has a real handle on what it
takes to do this day in and day out.
He started in the newspaper busi-
ness 24 years ago as a delivery driv-
er and worked in different posi-
tions before becoming an inserting
manager. Three years ago, he was
recruited to come to the Advertiser
when it opened the Kapolei pro-
duction facility.

“This has been a great move for
me,” said Paule. “It’s a new life in a
new place that has pretty much
everything I need.  From the day I
moved to Kapolei, I felt like this is
where I belong.”

Paule lives in Makakilo with his
new wife Florlita and his daughter
Felicia, who graduated from
Kapolei High School in 2005. 

“I chose to live in Kapolei because
it’s close to work and I don’t have
to drive long distances to shop and
find entertainment,” Paule said. “I
also like the fact that Kapolei is a
safe, new city that is well kept and
tidy. It’s a great community!”

profile: Jim Paule
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H AW A I I  D I V I S I O N

Oahu (808) 682-3000 • Neighbor Islands (800) 352-3920
Fax (808) 682-3636 • www.macsteelusa.com

METAL ROOFING
• Commercial, Residential and Military Projects

• Wide selection of styles, colors & accessories

• Premium Metal Roofing locally manufactured

STEEL SERVICE CENTER
• One-Stop Service, Distribution & Processing

• Hawaii’s largest metals inventory

• Experienced & knowledgeable sales staff

HOT-DIP GALVANIZING
• Superior long-term corrosion protection

• Protecting steel for generations

Serving the Islands since 1959
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A s community advocate
Lorraine Martinez observed,
“Cities aren’t just concrete

and pavement; they don’t become
live, vibrant cities until you intro-
duce the people.”  To attract these
people, Martinez said, a city must
provide a variety of safe, attractive
residential neighborhoods with
good housing ranging from afford-
able to executive homes, excellent
public services, first-rate schools,
and businesses that will bring eco-
nomic growth and jobs to the com-

munity. “I must say that Kapolei
Property Development is doing a
fine job guiding Kapolei’s growth,”
said Martinez, who is president of
the Honokai Hale/Nanakai Gardens
Community Association.

For new cities like the City of
Kapolei, residents are attracted to its
potential to provide a diversity of
jobs close to home.  At the same
time, Kapolei’s population growth is
attracting a growing number of
businesses like Target.  These busi-

nesses want to know that the city
offers the potential for long-term
growth, and has a sizable and grow-
ing resident population that can
provide a strong consumer base and
a skilled workforce.

“After many years of researching
Hawaii and waiting for the right
opportunities, we are excited to
become a part of Kapolei,” said
Target spokesperson Brie Heath
about the company’s decision to
open its second Hawaii store in

Residential development is building block for growth

BUILDING
LIVABLE CITIES

The Leonardi family of Kapolei enjoys
the new miniature golf course that
opened recently at Hawaiian Waters
Adventure Park.
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the planned
Kapolei
Commons
regional mall.
“We're grateful
that the commu-
nity has already
embraced us with a lot of aloha.
We believe Kapolei Commons is
the perfect fit for a Target store
given the tremendous growth pro-
jected for the Kapolei community.” 

To Nick Ordway, professor and
holder of the Hawaii Chair of Real
Estate at the University of Hawaii at
Manoa, Kapolei is an ideal market
for major retailers, whose presence
will have other beneficial effects. 

"Kapolei provides a pioneering
opportunity for a major retailer like
Target to serve a large untapped and
underserved residential market,”
said Ordway.  “By locating in the
planned Kapolei Commons, Target
will allow a large customer base to
shop for quality merchandise with-
out having to make unnecessary
trips to more distant venues. This
also reduces transportation and
energy consumption, thus contribut-
ing to a more sustainable built envi-
ronment.  Stores like Target also
benefit from a ‘first mover’ advan-
tage that is likely to create long-term
brand loyalty.” 

NEW RESIDENTIAL 
DEVELOPMENTS PLANNED
The population in the Kapolei
region is over 84,000 and it is
expected to grow to more than
173,000 by 2025. According to data
from Mikiko Corporation, a real
estate consulting firm, residential
developments with state approvals
could add up to 22,000 new homes
to the region by 2030. Some of the
state-approved developments are
Wai Kalo‘i in Makakilo; Villages of
Kapolei and Mehana in the City of
Kapolei; and Makaiwa Hills and
Kapolei West. Makaiwa Hills and
Kapolei West will be seeking city
approvals with a proposed develop-
ment timeframe of 2009-2020.
Both projects will play a significant
role in Kapolei’s future growth and
the completion of the Kapolei
Masterplan.

MAKAIWA HILLS
Makaiwa Hills is a planned residen-
tial development of Makaiwa Hills
LLC, a joint venture of Kapolei
Property Development and the
Monarch Group.  The project is sited
on 1,781 acres on gently sloping
foothills west of Makakilo, just min-
utes away from downtown Kapolei.
Panoramic views of the island’s
southwestern coastline and the
ocean make it a highly desirable
location for a broad range of homes

from affordable and market homes
to luxury executive homes on the
upper reaches of the hillside, which
is about 1,300 feet above sea level.
The project will include two schools
and commercial and retail centers
designed to create a village environ-
ment.  A network of pedestrian and
bicycle paths, landscaped open
spaces and preservation of natural
features will also be defining ele-
ments of the new community. It is
estimated that Makaiwa Hills will
generate 1,150 permanent jobs.

KAPOLEI WEST
Aina Nui Corporation, another 
affiliate of the James Campbell
Company, will develop a 512-acre
residential community just east of
Ko Olina.  Nearly 2,400 multi-fami-
ly homes are planned for this loca-
tion, which will enjoy views of a
new 18-hole championship golf
course, the Ko Olina Marina and the
ocean beyond. The project also
includes a commercial center, a
school and generous park and open
space.  Kapolei West is expected to
create 2,370 permanent jobs.

A sizable and growing resident population has attracted businesses like Target and the Kapolei Commons regional mall to Kapolei.

“Cities aren’t just concrete and
pavement; they don’t become
live, vibrant cities until you
introduce the people.”



W hen Jason Ninomiya,
M.D., began looking for
the perfect place to start

his new pediatric practice, he
searched “tried and true” communi-
ties on Oahu, but nothing felt like
the right fit.  

“I didn’t want to compromise,
because I was looking for the neigh-
borhood where I would begin the
rest of my life,” said Ninomiya, who
completed pediatric training in 2005
at Loyola University Medical Center
in Chicago. “I decided to venture
out and look west to Kapolei.”

Ninomiya, who was born and raised
on Oahu, did his research. “The
more I researched, the more I con-
firmed that Kapolei is a dynamic
community composed of young
families and myriad opportunities
for new businesses,” he said. “For
several months, I made almost daily
trips to Kapolei and realized I could
easily work and reside in the same
neighborhood, which was very
appealing to me.”

Serendipity was working overtime,
as he and his wife Kahala discovered
Makakilo and its amazing views,
and eventually found a new home
there. At the same time, he found a
place for Kapolei Pediatrics LLC in
the Kapolei Building at Campbell
Square. “The keys to our home and
my office were handed over to us
just days apart!”

For Ninomiya, the opportunity to
build his practice from the ground
up was important. “I wanted
Kapolei Pediatrics to be as techno-
logically up-to-date as possible to
meet the needs of this young tech-
savvy community,” he said.  “We’ve
set up a comprehensive electronic
medical record system which allows
us to be paperless, and also links us
with labs and pharmacies across the
state via the Internet. This system is
at the forefront of medical docu-
mentation and record-keeping.”

After just six weeks of being open,
Ninomiya said his practice grew at
more than twice the expected rate.
“I’m so excited to be a part of the
‘coming of age’ of this new city, and
proud that the families I will grow
with will not only be my patients,
but also my neighbors.”

Ad

Opportunities Knock for
New Pediatric Practice

profile: Jason Ninomiya, M.D.
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The City of Kapolei

There are 19 projects in planning or construction in 2007 including: 7 retail, 6 office, 2 restaurant, 1 bank, 
2 residential, 1 court complex.

Projects
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F or a city to function well, it
requires basic facilities and
services such as transportation

and communication systems, water
and sewer lines, and public institu-
tions to meet future needs.  

Since the City of Kapolei broke
ground in 1990, the Estate of James
Campbell and its successor James
Campbell Company invested more
than $200 million to build roads 
and sewer and water systems
throughout the city. It also donated
land for public uses, including the
Kapolei Regional Park, Kapolei
Regional Police Station, Kapolei
Library, the State Office Building, and
the City & County’s Kapolei Hale.

Kalaeloa Barbers Point Harbor (below, background) is Hawaii’s second busiest commercial
port, serving a number of businesses in Kapolei. In the foreground is the Ko Olina Marina.

The Kapolei Teleport (above) links Kapolei 
to Asia and North America via high-speed 
broadband trans-Pacific fiber optic cables 
and domestic and international satellite dishes.

SUPPORTING
GROWTH

PHOTO: DAVID FRANZEN
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In a move to speed up infrastruc-
ture development to keep pace with
the city’s growth, Kapolei Property
Development entered into a land-
mark partnership with the City &
County of Honolulu. The company
pledged $172 million to fund and
manage the design and construc-
tion of public infrastructure proj-
ects, including roads, drainage,
water and sewer improvements
throughout the city. The agreement
also includes 5.3 acres for a public
transit facility. In turn, the City will
work with the company to priori-
tize the projects and fast track the
review and approval process.

OF THE $172 MILLION:
• $124 million will be spent on

building and improving nearly
five miles of roadways in and
around the City of Kapolei.

• $25 million will be spent on
constructing a new regional
drainage system and improving
an existing regional drainage
system.

• $16 million will be used to
build more than three miles of
new regional sewer lines and a
sewage pumping station.

• $7 million will be used to con-
struct two new regional water
reservoirs that will serve the
Kapolei area.

381 Millions of dollars that will have 
been invested by Kapolei Property 
Development in Kapolei infrastructure

4.3 Miles of roads built by Kapolei
Property Development since 1990

7.1 Miles of new roads planned by 
Kapolei Property Development

73 Acres of land donated by Kapolei 
Property Development for Kapolei 
Regional Park

487 Trees in Kapolei Regional Park

589 Trees in the City of Kapolei

5 State and City government buildings 
in Kapolei

15 Existing public schools in the region

13 Planned public schools in the region

11 Churches

3700 Tons of liquid-bulk and dry bulk 
cargo that comes through Kalaeloa 
Barbers Point Harbor in a year

13 Satellite dishes at Kapolei Teleport

2 New regional water reservoirs under 
construction

5 Miles of existing sewer lines

3 Miles of sewer lines under
construction

1 Sewer pumping station under
construction

City of Kapolei 
Island Pacific Academy, Kapolei’s first 
non-sectarian college prep school, has
been a welcome addition to the 
educational options in the area.INFRASTRUCTURE 

BY THE NUMBERS
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CREATING
JOBS A Yardstick of Economic Development

In the next 20 years, there will be 7.1 million square feet of commercial space in the Kapolei region and 65,000 jobs.

In its simplest terms, economic
development can be defined as
the creation of wealth for resi-

dents of a community so that they
can enjoy a better quality of life.
For economists, one of the most
common tools used to measure
economic development is job cre-
ation. The Kapolei region has seen
a dramatic increase in the number
of jobs since the City of Kapolei
broke ground in 1990, rising by
60 percent from 16,000 to nearly
27,000 today. And that number is
projected to increase by another
140 percent to nearly 65,000 jobs
in 2025.

The momentum for the projected
job increase is already in play, with
a number of projects planned or
being built over the next several
years that, by themselves alone, are
expected to add about 7,000 jobs
to the region.

INDUSTRIAL COMPLEX 
IN THE WORKS
Plans for a new industrial park are
in the works for a 345-acre site
adjacent to Kalaeloa Barbers Point
Harbor, which is the last major
industrial site on Oahu.  Kapolei
Harborside, which is being 
developed by Kapolei Property

Development, will open up coveted
industrial space in an extremely
tight market and is expected to gen-
erate 3,800 high-paying jobs.  Its
proximity to the harbor, the state’s
second busiest commercial harbor,
makes it an even more attractive
location for companies that require
bulk shipping services.  The compa-

Kapolei Harborside, a planned industrial project next to Kalaeloa Barbers Point Harbor, is
expected to generate 3,800 high-paying jobs.

PHOTO: DAVID FRANZEN
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Fall 2009
Completion of the first phase of the 

new UH West O‘ahu campus in Kapolei,

which will welcome 1,500 students.

August 2007
First freshman class 

enrolled at UH West 

O‘ahu. Classes held at 

Island Pacific Academy 

in Kapolei.

Summer 2008
Projected 

groundbreaking 

for campus.

Building a University 
for Hawaii’s Future

2010 20152007

“This is a tremendous opportunity
to build a state-of-the-art

institution and expand the reach
of the University of Hawai‘i system

to provide a world-class
education to area residents.”

— Dr. Gene Awakuni, Chancellor

Find out more about University of Hawai‘i – West O‘ahu today!

y 
with a variety of degree programs

(808) 454-4700 / Toll-free (866) 299-8656 / info@uhwo.hawaii.edu / www.uhwo.hawaii.edu

Summer 2007

$35 million capital improvement 

appropriations approved by the 

new UH West O‘ahu campus.

In Fall 2009, the University of Hawai‘i – West O‘ahu will open its new campus in Kapolei.
It will be an institution where students will benefit from the highest levels of technology while

feeling welcome and comfortable in its environment. UH West O‘ahu will be a regional resource and
sustainable community – a prime place to live, work, play and learn.

2015
UH West O‘ahu continues to 

grow, becoming an integral part of 

an all-inclusive “university village”

within the Kapolei community.
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ny expects to begin development in
2009, or as soon as the land is
reclassified for urban use.

NEW OFFICE 
COMPLEXES PLANNED
Over the next several years, three
office complexes will add about
900,000 square feet of leasable
space to the City of Kapolei. As
much as 80 percent or up to
730,000 square feet will be dedicat-
ed to office space, which translates
to nearly 3,000 jobs. According to
Mike Hamasu, Colliers Monroe
Friedlander’s director of consulting
and research, the timing is right. 

“With office development currently
not financially viable in urban

Honolulu, Kapolei offers one of
only a few development alterna-
tives for the near term,” said
Hamasu. “As vacancy rates fall
below seven percent, office tenants
will find it increasingly difficult to
locate expansion or relocation
space in downtown Honolulu.
Kapolei offers an option that will
allow businesses to keep and find
valuable employees that live in
Central and West Oahu.”

Kapolei Pacific Center
Kapolei Pacific Center will be
Kapolei’s first multi-tenant office
project to break ground in over 15
years. It is located on a three-acre site
next to the Kapolei Library. Avalon
Development Company expects to

start construction in late 2007 and
complete the first building in about
a year. The entire complex will be
about 300,000 square feet of
leasable space, with roughly 225,000
square feet of that in office space.

According to Avalon President
Christine Camp, "Kapolei Pacific
Center is leasing now, attracting
strong tenant interest for space.
Our design and location provides
tenants with unparalleled visibility
and direct access to residential and
commercial areas in Kapolei." 

Kapolei City Plaza
This smaller version of downtown
Honolulu’s Bishop Square will have
two towers of seven and eight sto-

Over the next several years, three office complexes will bring 3,000 jobs. Left: Kapolei Pacific Center. Right: Kapolei City Plaza.

The Medical Corner

Need a Doctor?
Visit Us In Kapolei next to the Theater!

V i s i t  O u r  O t h e r  L o c a t i o n s :  A i r p o r t  |  Wa i k i k i  |  K a i l u a  |  w w w . T h e M e d i c a l C o r n e r . c o m

• Minor Emergencies
• School Physicals $45
• 5 Minute Lab Tests
• Cholesterol Check
• Most Insurance Accepted

• No Insurance? No problem
• Cancer Screening 
• Workman‘s Comp/No Fault
• Immunizations
• Weight Loss Program 

No Appointment
Needed!

Open Everyday 8am – 8pm
Walk-In & Family Medical Care

OFFICE VISITS STARTING AT $40

Proud sponsor of

Trust the people who 
care for you everyday

Flu shots $25
FREE for
Medicare

6 7 4 - 1 6 0 0
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ries, with ground floor retail space,
a separate parking structure, and a
public plaza. A development of
California-based Kahl and Goveia,
Kapolei City Plaza’s 300,000 square
feet will be sited on a three-acre
city block next to Island Pacific
Academy and Kapolei Pacific
Center. About 255,000 square feet
will be available for medical and
professional offices. 

"Kapolei City Plaza will be a land-
mark office project that will pro-
vide a true class A experience in
Kapolei," said Jamie Brown, presi-
dent of Hawaii Commercial Real
Estate, the project's leasing broker.

The Maryl Group
The Maryl Group is in the planning
stages of an office complex across
the street from the Kapolei State
Office Building and the City's
Kapolei Hale.

"We are planning up to 250,000
square feet of office space, with
additional ground floor retail and

commercial space," said Michael
Rose, vice president of develop-
ment.  "Because we are tenant-
focused in our design, the configu-
ration can still be changed to meet
the space needs of a tenant looking
for a large space."

Maryl expects to start construction
in early 2008.

KAPOLEI STUDIOS
With just one professional sound-
stage in the entire state, film and
television production companies
coming to shoot in Hawaii are for
the most part limited to shooting
on location, then going back to Los
Angeles for stage and post produc-
tion work.  This will all change
when L.A.-based SHM Partners con-
structs its planned Kapolei Studios
on a 23-acre lot next to the Kapolei
Harborside Center site.  

“It made a whole lot of sense to
locate the studio in Kapolei,” said
Steve Smith, an SHM principal.
“The land was well priced, and

Kapolei is the fastest growing bal-
anced area in the state. The weather
is also predictable, which is impor-
tant in this business.”

The studio complex will have four
18,000-square-foot motion picture
and television sound stages, and
60,000 square feet of office, dress-
ing room, set construction and
production office space. A student
film annex for the University of
Hawaii’s Academy of Creative
Media will give high school and
college film students real-world
studio production experience that
can lead to jobs in the local pro-
duction industry. 

“Because we’re more than quadru-
pling production capacity, with the
incentive of Act 88, we’ll be able to
attract even more productions to
the state,” Smith predicts. “All of
this has the potential to create
thousands of jobs for local crews
and for the kids who want a career
in the industry.”



L ito Alcantra believes that his
company’s success comes from
treating his people right.   He

started Group Builders, Inc., in 1979
with six employees. The company
specializes in drywall, insulation,
acoustics, plastering, fireproofing,
carpentry and millwork – most of
the things people see when a build-
ing is done. Today, Alcantra’s com-
pany has more than 500 employees,
80 percent of whom live on the
Leeward Coast. It is ranked 15th out
of 25 top contractors by Building
Industry magazine, and is 115 on
the Hawaii Business Top 250 list.

To Alcantra, treating people right
means paying them well. More than
half of his employees earn $50,000
or more a year. On top of that,
employees participate in a profit
sharing plan, receive performance-
based bonuses twice a year, and are
paid for any unused sick leave or
vacation at the end of each year. 

“I believe that when people work
hard for you, you should pay them
what they’re worth,” he said. “It is
their hard work that makes the com-
pany profitable, and allows us to
look for opportunities to expand
and grow our business.”

Alcantra, who lives in West Loch, is
looking to Kapolei for those oppor-
tunities. He’s already establishing a
foothold in Kapolei Business Park
where the company is building a
manufacturing plant for prefabricat-
ed steel roof trusses and metal stud
partitions that will open at the end
of 2007. 

“I envision Kapolei to be the center
of very significant development in

the state because of the projects
going on and coming up,” Alcantra
said. “It’s important to position our-
selves ahead of the game, which is
why we’re planning to move our
entire operation to Kapolei once we
find the right location.” 

Group Builders has had a hand in
several Kapolei projects, including
Kapolei Hale; the State Office
Building; Kapolei Elementary,
Middle and High schools; and the
Seagull School complex. They have
the contract for the Kapolei Court
Complex, now under construction,
and are already looking at other

projects in the city. Alcantra believes
Kapolei will be the center of busi-
ness in the future, and is making
plans for his company to be a part
of the action.

Ad

Building on
Success

profile: Lito Alcantra

PHOTO: SCOTT KUBO
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Find out about classes, admissions, and our thirteen locations on O‘ahu at

www.chaminade.edu or call (808)735-4755

Get ready for life, service, and successful careers.

CHAMINADE UNIVERSITY CLASSES AT

Island Pacific Academy, Kapolei

plus

12 Other Convenient Locations

� Weekend, evening, and 
    online classes

� Flexible scheduling

� A variety of degree programs

YOUR FUTURE...

...IS AT YOUR 
FINGERTIPS
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L ong before sustainability
became a building industry
buzzword, the City of Kapolei

was planned and is being
built following what are
now identified as sustain-
ability principles.  Kapolei
is designed to strike a bal-
ance between economic
development and environ-
mental stewardship. The
City of Kapolei also is
designed to integrate and
honor Hawaii’s local cul-
ture and history, which
contribute to the city’s
unique character. 

One of the important ele-
ments of sustainability is
energy efficiency and wise
use of natural resources – in other
words, thinking ‘green.’

DESIGNING ‘GREEN’
From the beginning, the move
towards energy efficiency was con-
sciously integrated into many of
Kapolei’s building designs. The
city’s first office complex, Campbell
Square, was built in 1993 with

what was then state-of-the-art sys-
tems that controlled lighting and
air-conditioning. Several notable

buildings have since won energy
efficiency awards, and other proj-
ects have plans to integrate green
design into their buildings.

Perhaps the most notable of these
is the University of Hawaii West
Oahu. With the help of a $100,000
green grant from the Kresge
Foundation, UHWO plans will

incorporate aspects of a sustainable
campus community. It will include
siting facilities to take advantage of
natural conditions such as natural
light and cross ventilation, promot-
ing alternative means of transporta-
tion with interconnected pedestrian
and bicycle networks, using native
landscaping for maximum water
conservation, and utilizing LEED
(Leadership in Energy and
Environmental Design Green
Building Rating System) design
principles. 

The Kapolei Court Complex, now
under construction, will have built-

in energy, water and build-
ing material efficiencies
such as use of natural light-
ing; storm water manage-
ment and water efficient
landscaping; water use
reduction; recycled and
local content building mate-
rials; low-emitting indoor
materials; and heating,
lighting and cooling sys-
tems that control usage.

Green design also is being
integrated into residential
developments. This includes
the use of energy and water
conservation technologies,

and building designs that encourage
use of natural light, cross-ventila-
tion, recycled and non-toxic build-
ing materials. Walkways and bike-
ways will encourage energy savings
as well as help to create a sense of
community. 

• State Office Building, EPA
Energy Star award (2006)

• The Honolulu Advertiser,
HECO Energy Efficiency
award (2006)

• Kapolei Hale, honorable 
mention, HECO Energy
Efficiency award (2006)

• Palama Meat Co., HECO
industrial winner, Energy
Efficiency award (2002)

Green Facts about Kapolei

• 14 miles of 56-mile bikeway 
system built.

• Palailai Mall and Village Walk 
pedestrian walkways will link 
various sections of the city.

• More than 1,000 drought-tolerant 
trees planted in the City of Kapolei,
including Kapolei Regional Park.

• Dual water system in the City of
Kapolei separates potable water 
for human use and non-potable 
water for uses such as irrigation.

S U S TA I N A B L E
KAPOLEI

Economic prosperity, quality of life, 
environmental stewardship

Kapolei Buildings Earn Energy Awards

The 73-acre Kapolei Regional Park 
is landscaped with nearly 500 drought

tolerant trees and is irrigated with
non-potable water.

PHOTO: DAVID FRANZEN



T he next time you pack kalbi
ribs in a foam cooler, take a
swig of soda from a plastic

bottle, or shoot the tube on a locally
made surfboard, it’s more than like-
ly Bernie Coleman had something
to do with all those products.
Coleman is president and general
manager of Pacific Allied Products,
Ltd., Hawaii’s leading plastics manu-
facturer that operates out of James
Campbell Industrial Park.

Coleman, who lives with his wife
Julie at Kai Lani in Ko Olina, came
to Pacific Allied four years ago, after
more than 36 years in the aviation
industry, both as a manufacturer
and distributor of aviation piston

engine parts and as a pilot, mechan-
ic and operator of general aviation
fixed base operations. So what did
this have to do with foam and plas-
tics? Nothing, other than his manu-
facturing and management experi-
ence. And he knew Pacific Allied’s
owner William Monkman, who
hired Coleman as general manager,
and three years later, promoted him
to president.

“I had to learn about foam and plas-
tics,” he said. “The manufacturing
process is the same as in aviation,
but I just had to hire people with
the right expertise.”

Since Coleman came on board, the
company expanded with a new
100,000-square-foot state-of-the-art
plastics manufacturing plant that
has doubled sales, producing more
than 200 million bottles a year.
Today, Pacific Allied has 65 employ-
ees, 80 percent of them local, and
more than 70 percent of them from
the Leeward coast. Coleman would
prefer to have a totally local work-
force, and is willing to train people,
especially for the hard-to-fill higher
paying technical and supervisory
jobs. Technical positions with
unique skills range from $15 to $20
per hour, while supervisory posi-
tions are $37,000 to $52,000 per
year. Managers’ salaries range from
$50,000 to $75,000 per year.

Based on his experience with Pacific
Allied, Coleman believes there are
huge opportunities for manufactur-
ing businesses to grow and expand
here. “Kapolei is really the place to
be as it has so much to offer – space
for companies to grow, great schools
and neighborhoods, and wonderful
stores and services for employees
and their families.”

Pistons to Plastics

profile: Bernie Coleman
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What makes a city a great
place to live?  It’s the
sense of belonging to a

community that inspires pride and
even passionate partisanship. It’s a
place where citizens add spice to
the mix with their enthusiastic
involvement in all aspects of the
city’s social, cultural and civic life.

In Kapolei, an amazing community
identity has emerged, shaped by its
residents and supported by busi-
ness. As developer of the City of
Kapolei, Kapolei Property
Development along with the James

Campbell Company maintains
close ties to the community, and
from the very beginning has made
its own contributions to the city’s
community life.

KAPOLEI OUTSTANDING
ACHIEVEMENT AWARDS
Each year since the City of Kapolei
broke ground in 1990, individuals,
companies and organizations that
have made significant contributions
to the Kapolei region have been
recognized with Kapolei
Outstanding Achievement (KOA)
awards.  Sponsored by Kapolei

Property Development, the pro-
gram honors achievement in five
categories:  community service,
education, entrepreneur, environ-
ment and lifetime achievement. 

LEEWARD YOUNG 
ARTIST AWARDS
As a way to support the visual arts
in public schools and to encourage
budding young artists in Leeward
Oahu, Kapolei Property
Development sponsors the Leeward
Young Artist Awards program in
cooperation with the state
Department of Education.

42 Kapolei, HAWAII

Cultivating Community Life

Kapolei High School students entertain guests at the 2007 Kapolei Outstanding
Achievement Awards sponsored by Kapolei Property Development.  Inset:  Dave Rae of

Kapolei Property Development (center) and Honolulu City Council Chair Barbara Marshall
(right) present the KOA Award for Community Service to Dee White.

GIVING LIFE
TO A CITY
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Respected members of the art 
community serve as jurors. In 2007,
schools submitted more than 250
entries, which yielded 48 finalists.
Of this group, 10 were named 
winners.  The finalists’ artwork is
showcased in the lobby of Kapolei
Hale, and then the work of the 10
winners is displayed for a year in 
the James Campbell Company’s 
student gallery.

LANIKUHONUA
This tropical oasis on the shoreline
of Ko Olina Resort is owned by the
James Campbell Company and 
dedicated by the company as a 
cultural institute to promote and
preserve the cultural traditions 
of Hawaii.

A Hawaiian studies program run by
the Lanikuhonua Cultural Institute
brings hundreds of elementary 
students from West Oahu to learn
Hawaiian culture and practices
from respected kupuna.  The insti-
tute also sponsors the Lei O
Lanikuhonua Hula Festival which
brings together kumu hula to share
their knowledge with intermediate
level hula students.

Supporting Education. Over the years both the Campbell Company and the Campbell Family Foundation have been generous supporters of
Kapolei and West Oahu public schools. James Campbell Company CEO Steve MacMillan (fifth from left) presents a $150,000 check to Kapolei
and West Oahu school principals to support their technology needs.  The Campbell Family Foundation also annually provides $60,000 in schol-
arships to graduating high school seniors.
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The creative talents of Leeward Oahu students are showcased each year at the Leeward Young
Artist Awards, a program sponsored by Kapolei Property Development.

Kroc Corps Community Center. Campbell Company CEO Steve MacMillan and Campbell
Family Foundation Director Wendy Crabb present a combined $500,000 donation to The
Salvation Army Ray and Joan Kroc Corps Community Center in Kapolei. The center will open in
early 2010 and provide programs and activities for all ages.
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For Dan Plaskett, CPA and attor-
ney, living and working in
Kapolei has been the ideal com-

bination. He and his wife Valerie live
in Coconut Plantation in Ko Olina,
and he is general counsel for the start-
up high-tech company North Star
Scientific Corporation, which opened
in 2004 in Campbell Industrial Park.

The company develops radio fre-
quency amplifiers and electronically
scanned arrays (antennas) primarily
for the military. North Star’s current
major project is redesigning and
retrofitting the radar transmitter for
the E-2C Hawkeye – the aircraft that
flies off carriers and is known as the
‘eyes and ears’ of the fleet.  

“While our main customers are the
military, we’re moving into the com-
mercial marketplace as well,” said
Plaskett, who believes the company’s
technical expertise in their market
niche is on par with, or even greater
than, that of Lockheed Martin,
Northrup Grumman or Raytheon.
“Our goal is to be one of the first
true high-tech start-up success stories
in Hawaii.”

In just three years, the company has
grown to 24 employees, 70 percent
of whom are technicians and engi-
neers. According to national industry
standards, salaries for electronic tech-
nicians range from $35,000 to
$55,000 a year, while aerospace engi-
neers range from $70,000 to
$150,000 a year.  North Star’s per-
sonnel earn on the high side of these
ranges, according to Plaskett.  About
60 percent of them live in Leeward
Oahu, mainly in Ewa and Kapolei.

In the meantime, Valerie Plaskett has
found her own niche as a Realtor
Associate with Realty Pacific, Ltd.,
managing about 20 rental properties
and representing buyers and sellers
exclusively in the Ko Olina market.

“This is so ideal for us,” Dan Plaskett
said. “I’m five to ten minutes away
from work, which means we can
walk the Ko Olina lagoons three
times a week, and we can even stop
for coffee at Kolohe’s before work.”

The Plasketts also love the idea 
of being a part of the City of
Kapolei. “It’s exciting to see the 
city change around us, and 
participate in some small way in 
its growth and development.”

Start-up Success
Close to Home

profile: Dan Plaskett
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Karen Taniyama (B), Senior Vice President 
Phone: (808) 522-5991 
Fax:  (808) 522-5990 
Email:  ktaniyama@sofosrealty.com

FEATURES:

◆ Great retail exposure. 

◆ Available for long term
master lease. 

◆ Located in the mixed use 
district, adjacent to the 
Civic Center of the City of 
Kapolei.

◆ See Listor for Design 
Guidelines

COMMERCIAL SITE FOR LEASE

Last Commercial Property to be developed on Kamokila Boulevard

600 Kapiolani Boulevard, Suite 200, Honolulu, HI 96813 • Phone: (808) 522-5999  •  Fax: (808) 522-5969 • Email: info@sofosrealty.com
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Kamokila Boulevard

Kapolei Entertainment Center

Kapolei

Hale

(city hall)

Assagio

Bueno
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FOR MORE INFORMATION



Kapolei Property Development LLC
1001 Kamokila Blvd., Suite 255

Kapolei, HI  96707
Phone: (808) 674-3541
www.kapolei.com




